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Dear sponsors,

Last year’s FSC25 Conference was an incredible
success. Together, we delivered an event that
inspired meaningful conversations and drove real
change for the financial services sector.

Building on our success, FSC26 will be the tenth FSC
Conference - a true reflection of the collective strength
and unity of the financial services sector.

In 2026, we take that momentum to the next level with
our theme “Amplify”. Focused on amplifying voices
across the sector, creating space for collaboration, and
ensuring diverse perspectives shape the future of
financial services. It’s a year of transformation, and our
conference will reflect that energy - bringing together
industry leaders, policymakers, and innovators to tackle
the big issues and explore opportunities that matter
most to New Zealanders.

The financial services sector touches every Kiwi, from
life and health insurance to investments, KiwiSaver, and
financial advice. These financial services support Kiwis
throughout their lifetimes. As we navigate regulatory
shifts, technological advancements, and global market
changes, our role is to help New Zealanders understand
these services and secure better financial outcomes for
generations to come.

Amplify

FSC26 will build on last year’s success, with more
voices, a new world-class venue, and more
opportunities to connect. By partnering with us, you're
not just supporting our flagship event - you're helping
amplify the conversations that drive progress and
strengthen our industry. Sponsorship enables us to
deliver leading-edge content and experiences while
showcasing your brand as a champion of innovation
and collaboration.

Thank you to our existing sponsors for your continued
support, and a warm welcome to those considering
joining us for the first time. Together, let’s make FSC26 a
transformative experience that amplifies voices and
creates lasting impact.

We look forward to working with you to bring FSC26
to life.

Kirk Hope

CEO
Financial Services Council
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Amplify

Showcase your brand
at FSC26

Our flagship conference offers a dynamic marketplace
for businesses to connect with their audience in
meaningful ways. With flexible spaces and innovative
themes, you can present your products and services
through a fresh lens - whether via an exhibition booth,
event collateral, breakfast session, FSC Awards 2026
category, or a bespoke sponsorship package.

We pride ourselves on being collaborative and
adaptable, and our events team is ready to work

with you to create the perfect opportunity to highlight
your brand.

Connect with the who’s who in the
financial services, political and
regulatory sectors

Our reach across the financial services, political

and regulatory sectors is continuously increasing.

Our audience includes a diverse group of product
manufacturers, distributors and suppliers who support
the financial services sector. Appearances by political
and regulatory officials have become a staple part of
our programme, attracting more and more attendees
every year.

Not only will sponsors get the opportunity to be face-
to-face with the community through events such as
conference, there is also the opportunity through other
FSC channels to showcase your business.

Nationwide
coverage

We also promote our activities through national and
trade media. In 2025, our events and activities featured
on TV, radio, national and trade media, with growing
engagement on social media which we will continue to
build in 2026.

FSC.

Flagship conference in
August 2026

Providing leading-edge, global and market insights, the
conference delivers a combination of high profile and
quality keynote speakers and presenters. With plenary
and specialist workstream sessions, it gives delegates

the opportunity to hear first-hand from experts, gaining
access to real-time political insights and the latest thinking
on global challenges.

The programme combines professional and personal
development, providing tangible value for attendees.

Annual Awards
programme

The FSC Awards celebrate excellence and industry best
practice, the movers and shakers, and the rising stars.

The FSC Awards Dinner provides an opportunity for
both brand promotion and for sharing knowledge among
peers. It is an excellent opportunity to network, enjoy the
social scene and the full conference experience.

Be among the first to experience New
Zealand’s newest world-class venue

This year’s conference will be hosted at the brand-new
NZICC, setting the stage for an unforgettable event that
combines cutting-edge facilities.

Partnering with us in 2026 means aligning your brand
with innovation, leadership, and progress - while
showcasing your commitment to shaping the future of
financial services in a premium environment designed to
impress.

Celebrating a decade of FSC conferences, FSC26 is where your voice drives change and helps create a
financially confident New Zealand in a pivotal election year. Apart from the leading-edge content that will be
showcased on our main platform sessions, attendees can choose from workstreams with masterclasses and
breakout sessions that focus on specific pathways for communities within the financial services sector.

Main Platform

On our main platform, professionals, leaders and innovators will
come together to engage directly with Government, agencies and
regulators, and will shape the future of New Zealand’s financial

Masterclasses

services sector.

FSC CEO Forums will lead a series of masterclasses designed to deep dive into
practical issues shaping the FSC’s core areas of focus: life and health insurance,
investment, KiwiSaver and retirement. These sessions will go beyond discussion -
creating collaborative industry narratives and delivering practical tools and
actionable ideas for you to take back into your business.

Amplify

Workstreams
& Breakouts

LADUCA (CLAIMS AND
UNDERWRITERS)

This stream will look at
issues of diversity and claims
management, and underwriting
through crises.

EMPOWER WOMEN
A focus on women and their
financial confidence, wellbeing
and empowerment.

CEO LUNCH

Invitation only lunch
for member CEOs and
CEO Forum attendees.

LITS AND
WORKPLACE SCHEMES

This stream will explore a
range of topics relating to LITS
and the Workplace Savings
community.

REGULATION

Providing an overview
on regulatory topics,
sharing insights, predictions
and approach.

DIVERSITY
AND INCLUSION
Tackling Diversity, Equity and
Inclusion issues and initiatives
in the financial services sector.

PROFESSIONAL ADVICE

With the sector undergoing
significant change, this stream
will tackle issues faced
by Professional Advice
businesses.

FINTECH

This stream will investigate
the role of tech in life,
health insurance and

wealth value chain.

TRUSTEES
AND SUPERVISORS

This stream will cover key

issues facing trustees,
supervisors and their clients.
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POA

The Diamond Partner package is designed for a Financial Services Council member to fully align with
the FSC26 Conference brand. It gives access to the full range of growing FSC markets including financial
advisers, consumers and the wider financial industry through networking opportunities as well as

branding as the Diamond Partner.

PRE EVENT:

ONSITE DURING THE EVENT:

e Priority branding as the FSC26 Conference
Diamond Partner throughout the extensive
promotional campaign.

¢ Customised co-branded VIP invitation to invite
guests to the FSC Conference and FSC Awards
Dinner.

ATTENDING THE EVENT:

* 10 guest passes for the FSC26 Conference including
the FSC Awards Dinner, with a reserved dinner table
of 10 in a prominent position.

¢ 6 exhibitor passes for staff managing the exhibition
booth (excludes the FSC Awards Dinner).

« Opportunity to purchase additional passes at a
discounted rate.

Large exhibition space situated on the exhibition
floor.

Priority branding throughout the event space as the
FSC26 Conference Diamond Partner.

POST EVENT:

.

Priority branding in the post event promotion of the
conference.

POA

The Platinum Partner package is designed for organisations that want a presence in front of the
core FSC audiences. It gives VIP access and networking opportunities across the FSC26 Conference
through a larger exhibition presence and extensive branding.

PRE EVENT:

ONSITE DURING THE EVENT:

Priority branding as one of the Platinum Partners at
the FSC26 Conference throughout the extensive
promotional campaign.

ATTENDING THE EVENT:

8 guest passes for both days of the FSC26
Conference including the FSC Awards Dinner.

4 exhibitor passes for staff managing the exhibition
booth (excludes the FSC Awards Dinner).

Opportunity to purchase additional passes at a
discounted rate.

*  Exhibition booth in an area of the exhibition floor.

* Platinum tier branding throughout the event space
as one of the FSC26 Conference Platinum Partners.

Transforming
Tomorrow

FSC.
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The Gold Partner package is designed for organisations that would like to have presence at the
FSC26 Conference through an exhibition booth, networking opportunities and branding.

PRE EVENT:

ONSITE DURING THE EVENT:

* Priority branding as one of the Gold Partners at the
FSC26 Conference throughout the extensive
promotional campaign.

ATTENDING THE EVENT:

e 6 guest passes for both days of the FSC26
Conference including the FSC Awards Dinner.

* 3 exhibitor passes for staff managing the exhibition
booth (excludes the FSC Awards Dinner).

*  Opportunity to purchase additional passes at a
discounted rate.

POA

« Exhibition booth in an area of the exhibition floor.

* Gold tier branding throughout the event space as
one of the FSC26 Conference Gold Partners.

The Silver Partner package is designed for organisations that would like to have presence at the
FSC26 Conference through an exhibition booth, networking opportunities and branding.

PRE EVENT:

ONSITE DURING THE EVENT:

e Priority branding as one of the Silver Partners at the
FSC26 Conference throughout the extensive
promotional campaign.

ATTENDING THE EVENT:

¢ 4 guest passes for both days of the FSC26
Conference including the FSC Awards Dinner.

* 2 exhibitor passes for staff managing the exhibition
booth (excludes the FSC Awards Dinner).

« Opportunity to purchase additional passes at a
discounted rate.

FSC.

* Exhibition booth in an area of the exhibition floor.

* Silver tier branding throughout the event space as
one of the FSC26 Conference Silver Partners.

POA

The FSC26 Conference is introducing a premium Al Photobooth & Digital Experience Partner, delivering
high impact brand exposure through an interactive and highly shareable delegate experience.

Positioned in an area of the exhibition floor, the Al-powered photobooth will transform attendees’ photos
into personalised magazine style covers, featuring conference and sponsor branding. This unique activation
allows delegates to see themselves as the “cover story”, creating a memorable and fun experience.

The photobooth will be fully integrated with the FSC26 conference mobile app, enabling attendees to
receive their magazine cover images instantly on their mobile devices. From the app, delegates can
easily share their images across social media platforms, amplifying sponsor visibility well beyond the
conference floor.

PRE EVENT: ONSITE DURING THE EVENT:

* Priority branding as the Al Photobooth & Digital * Branding across the Al Photobooth interface
Experience Partner throughout the extensive

) . + Magazine cover design
promotional campaign.

+ Digital image overlays
+ Mobile app placements
* On-site signage

* Bring your team to interact with attendees
and showcase your products

EXAMPLES OF Al PHOTOBOOTH

CONFERENCE 2026 SPONSORSHIP > 11
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The Session Partnerships allow organisations to align with one of the themes running in the sessions,
giving opportunities to network with attendees of the sessions with branding and acknowledgment as
the Session Partner.

PRE EVENT: ATTENDING THE EVENT:

e Priority branding as one of the Session Partners at * 1guest pass for both days of the FSC26 Conference
the FSC26 Conference throughout the extensive including the FSC Awards Dinner.

promotional campaign. 4 passes to attend the partnered session.

« Opportunity to participate in the content curation

Opportunity to purchase additional passes at a
of a Masterclass.

discounted rate.

ONSITE AT THE EVENT:

* Branding at the sponsored session.

Transforming
ror TOMOITOW

ESC

Pick and mix opportunities for visibility and impact.

MOBILE SITE PARTNER

JUICE BAR

WI-FI PARTNER

Principal branding with event site.

CONFERENCE NEWSLETTER

Branding in the regular FSC
newsletter as the sponsor for the

FSC26 Conference communications.

Ad space in FSC EDM newsletters in
the lead up to the event.

DELEGATE BAG PARTNER

Company logo on official
Conference bag for attendees.

LANYARD PARTNER

Company logo on event lanyards.

FOOD STATION PARTNER

Company logo on selected food
stations.

COFFEE CART PARTNER

Branding on one of the barista
coffee carts.

MORNING / AFTERNOON TEA

Acknowledgment as the morning or
afternoon tea sponsor.

WATER BOTTLE PARTNER

Exclusively supply reusable water
bottles for the event.

Company logo on one of the juice
bars.

WINE PARTNER

Sponsor a wine tasting networking
session with selected guests.

EXHIBITION BOOTH

Grab a spot on our expo floor and
interact with conference attendees.

AT-EVENT ADVERTISING

Your ad included in our digital
displays at the event.

PHOTOBOOTH PARTNER

Brand the photobooth and create

memorable moments for attendees.

CPD PARTNER

Acknowledgment as the official
CPD provider of the conference.

CHARGING STATION

Brand a charging station to keep
attendees connected.

WELLBEING PARTNER

Sponsor our wellbeing session and
demonstrate your commitment to
health and balance.

Acknowledgment as the official Wi-
Fi Partner of the FSC26 Conference.

SUNDOWNER DRINKS
PARTNER

Acknowledgement as the sponsor
of the evening networking drinks on
Day 1.

PRE-DINNER DRINKS
SPONSOR

Acknowledgement as the sponsor
of the pre-dinner drinks on Day 2.

AFTERDARK DRINKS
SPONSOR

Acknowledgement as the sponsor
of the Afterdark drinks after the
FSC Awards Dinner.

PREMIUM SEATING SPONSOR

Sponsor a round table in a prime
location in the main theatre room
for a premium experience for your
team.
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POA

The FSC Awards Dinner Partner package is designed for an organisation to fully align with the FSC
Awards Dinner 2026 brand and theme around recognising and celebrating the achievements of the
financial services sector. With an average attendance of 400+ at the Awards Dinner, it gives branding
and networking access to the full range of growing FSC markets including financial advisers, consumers
and the wider financial industry through a speaking opportunity and priority branding.

PRE EVENT:

* Priority branding as the FSC Awards Dinner Partner
throughout the extensive promotional campaign.

«  Opportunity to nominate a senior representative to
join the FSC Awards judging panel.

ATTENDING AND SPEAKING AT THE EVENT:

+ 10 guest passes for staff and/or guests at the FSC
Awards Dinner, with a reserved table of 10 in a
prominent position.

« Jseat at the FSC Awards Dinner VIP table with the
hosts and guest speakers.

« 3 minute welcome as the FSC Awards Dinner
Partner.

e 5 guest passes for both days of the FSC26
Conference (not including the FSC Awards Dinner).

« Opportunity to purchase additional passes at a
discounted rate.

ONSITE DURING THE EVENT:

* Opportunity to supply a co-branded activation
(e.g. spirits bar, photo booth).

¢ Priority branding on FSC Awards Dinner collateral
and during the event.

POST EVENT:

* Priority branding in post event promotions of the
FSC Awards Dinner.

FSC.

POA

The FSC Awards Category Partner packages are designed for organisations to fully align with one of
the eight FSC 2026 Awards categories. With over 35+ award entries per year, it gives branding and
networking access to category finalists through networking opportunities and branding of the selected
category, as well as a speaking opportunity at the FSC Awards Dinner.

PRE EVENT, ONSITE, AND POST EVENT:

* Priority branding as the FSC Awards Category
Partner throughout the extensive marketing
campaign including call for entries and finalist
announcements and promotion.

* Priority branding on FSC Awards Dinner collateral.

e Priority branding in FSC’s post event promotions of
the FSC Awards Dinner.

ATTENDING AND SPEAKING AT THE EVENT:

+ 3 guest passes for staff and/or guests at the FSC
Awards Dinner, in a prominent position.

* Opportunity to introduce the partnered category
and announce the winner at the FSC Awards Dinner.

* 1guest pass for both days of the FSC26 Conference.

* Opportunity to purchase additional passes at a
discounted rate.

CATEGORIES AVAILABLE:

1. Chair’s Award for Service to the Industry
2. Contribution to Community
3. Emerging Trailblazer

4. Excellence in ESG

5. Excellence in Wellbeing and Inclusion
6. Innovation of the Year

7. Team of the Year

8. Workplace Savings 2025 AWARD 2025 AWARD
CATEGORIES ENTRIES

2025 DINNER
ATTENDEES
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Get in touch with us to discuss your ideas,
thoughts and needs.

Contact the FSC events team on 09 802 1532
or at events@fsc.org.nz

partners l|fe

BUILDING
consumer
CONFIDENCE

Alongside the events and conference, we have a
number of event series, research and other
opportunities through the year. Get in touch and let’s
talk about creating a sponsorship package that helps
you deliver to your organisational needs.

We look forward to working with you and developing a
strong platform for your business to reach the industry
through the conference and other opportunities across
the FSC.

Follow us on our LinkedIn ‘Financial Services Council
New Zealand’

Council NZ
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€€ What an amazing conference. | liked
how relaxed it was and very free
flowing so | could pop in and out
when | liked. A huge thank you to
the organisers, what a strong couple
of days.

Great spread of politicians, regulators
to hear their insights and plans. | think
that’s a draw card. The inclusion of the
CEO lunch got more CEOs along which
is good support of the conference.

Excellent programme, very engaging
- well done!

£f Great to see some diversity and
female speakers. The keynote on
Day 1 was a highlight!

The MC’s were brilliant - vital to
have professionals for the panels.
Good that the conference ran to
time, venue was great and the food
was pretty good.

FSC.

PLATINUM GOLD
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FINANCIAL SERVICES COUNCIL OF NEW ZEALAND INCORPORATED
FSC26 AMPLIFY CONFERENCE SPONSORSHIP PROSPECTUS 2026

Vanja Thomas
Co-Chair

Amy Wallis
Co-Chair

1. Parties: You undertake to support the Event through

Kirk Hope

Leigh Bennett Martin Gould

Nidhi Wadhwani Penny Sheerin

Steve Burgess Tasha Quane Tracey Cross

FSC.

Carissa Perano

Kelly Pulham

Murray Harris Nicola Cresswell

Salesh Narayan

Yvonne Davie

Upon receipt of a letter of sponsorship (Sponsorship
Letter) from the Financial Services Council of New
Zealand Incorporated (the Organiser, FSC we,

us) outlining the scope of sponsorship, a signed
copy of the sponsorship agreement is required

to be returned to the Organiser, along with the
sponsorship fee, subsequently rendering the
recipient a sponsor (the Sponsor, you, your) for the
event named in the Sponsorship Letter (the Event).

Sponsorship Agreement:

These terms and conditions from the Organiser
are to be read in conjunction with the Sponsorship
Letter and the FSC26 Amplify Conference
Sponsorship Prospectus 2026 and form the
agreement between the parties (the Sponsorship
Agreement).

Use of organiser event materials

As a Sponsor you have the right to a non-
transferable, non-exclusive, royalty free licence

to use the Event logos and trademarks (the Event
Marks) provided to you solely to promote your
sponsorship of the Event, upon entering into this
Sponsorship Agreement until such reasonable time
following the Event (the Term) and in accordance
with the Sponsorship Agreement.

The Organiser will record the Event through filming
and photography and reserve the copyright to

all materials recorded in this manner. Request for
footage by any sponsor will be reviewed on a case
by case basis.

Use of sponsor logo and promotion

You grant to the Organiser, a non-exclusive, royalty
free, sub-licence to use your logos and trademarks
(the Sponsor Marks) provided to us as part of this
Sponsorship Agreement, including promotion across
all Event materials and will provide them to the
Organiser as part of this Sponsorship Agreement.

5.

appropriate marketing and promotional channels
and to collaborate with us on any appropriate joint
marketing or promotional projects relating to the
Event. The Organiser accepts no responsibility for
the accuracy or content of any statements whether
written or orally made by speakers in connection
with the Event.

Sponsorship Benefits

If for any reason, the Organisers are unable

to deliver any of the benefits of sponsorship
(Sponsorship Benefits) as detailed in your
Sponsorship Letter, we will inform you as soon as
reasonably practicable. We may offer substitute
Sponsorship Benefits in respect of the same
Event to an equivalent value with your acceptance
without any liability to you.

Costs associated with sponsorship

As a Sponsor, you acknowledge and agree that you
shall be solely responsible for all costs that you incur
relating to your attendance at the Event, including,
without limitation, any travel and accommodation
costs, the costs of any temporary staff and any costs
relating to any materials or equipment used at the
Event.

Loss or Damage

The Organiser, the Event venue, and the Event
management committee will not be responsible
for any loss or damage to the Sponsor’s property.
All Sponsor’s material and equipment is the sole
responsibility of the Sponsor.

Insurance Requirements

The Sponsor shall procure all appropriate insurance
cover in relation to all activities and undertakings as
a result of the Event at the cost of the Sponsor and

a certificate of insurance shall be made available to

the Organiser on request. The Organiser, the

CONFERENCE 2026 SPONSORSHIP > 21
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1.

Event host body and Event management
committee, their agents and their employees and
the Event venue act as only organisers of the Event
and subsequent activities and do not accept any
responsibility for any acts, accidents, or omissions
on the part of service providers.

Sponsor activities, displays and
demonstrations

All Sponsor activities shall remain in keeping with
the dignity and the atmosphere of the Event and
the Organiser retains the right to reject any display
or demonstration, which does not achieve this
objective. Microphones and sound amplifiers will be
permitted only as long as they cause no disturbance
to neighbouring sponsors or attendees of the Event.
The Organiser or its authorised agent shall be the
sole judge as to whether there is a disturbance
being caused to any party.

Privacy Policy

In registering as a Sponsor for this Event, relevant
sponsor details will be incorporated into a delegate
list for the benefit of all delegates (including the
name and organisation of the Sponsor) and may
be made available to parties directly related to

the Event, including all employees, contractors

and board members of the Organiser, the Event
venue and accommodation providers and other
sponsors. The Organiser will also promote sponsors
through its communication channels as part of the
overall Event promotion. The Sponsor may seek
amendment to these details by the Organiser at
any time. The Event will be recorded, filmed and
photographed. Media will also be invited to the
Event. It is the Sponsors responsibility to manage
their content accordingly.

Relevant Supporter details will also be made
available to the Event venue pursuant to any
requirements of the Event venue, including any
pandemic requirements or similar.

In all other respects the ESC Privacy Policy applies.

Sponsorship Fee

An invoice for your sponsorship fee is included with
your Sponsorship Letter (Sponsorship Fee). If the
Sponsorship Fee is not received by us when due, we
reserve the right not to supply, or cease to supply,
any or all of the Sponsorship Benefits.

FSC.
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For the avoidance of doubt, sponsors shall not be
permitted entry to the Event unless full payment
has been received by us.

Cancellation, postponement and
Force Majeure

The Organiser will use their best endeavours to
ensure the supply of services to the Event, but it
shall not be liable for any loss, damage or expense
incurred by the Sponsor, for any failure or delay in
performing our obligations under this Sponsorship
Agreement as a result of an event or series of
connected events outside of our reasonable control
and or the reasonable control of our sub-contractors
and or suppliers as applicable, including, without
limitation, strikes or other industrial disputes, failure
of a utility service or transport network, act of

God, war, riot, civil commotion, terrorism, malicious
damage, compliance with any law or governmental
order, rule, regulation or direction, accident,
breakdown of plant or machinery, fire, flood or
storm or pandemic (Force Majeure Event).

For the avoidance of doubt, a Force Majeure Event
includes any COVID-19 Public Health Response
Order or similar health order, including any Order
Amendments (Health Order) inforce at the time of
the Event, that prohibits the holding of the Event
and any associated events up to and including the
dates of the Event.

It may be necessary for us to alter the advertised
content, timing, date and or location of the Event.
We reserve the right to do this at any time following
the commencement of the Sponsorship Agreement
to the date of the Event and without liability to you,
provided that the Event, as altered, is substantially
similar to Event as originally advertised. We will
provide you with notice of any alterations as soon
as is reasonably practicable. We reserve the right
to cancel the Event at any time up until the date of
the Event and will provide you with notice of the
same as soon as is reasonably practicable. In the
event that we cancel the Event or materially alter the
advertised content, timing, date and or location of
the Event, you shall be entitled to either:

(i) acredit for a future event held by us of your
choice (up to the value of sums paid by you in
respect of the Event); or

(ii) terminate this Sponsorship Agreement with
immediate effect and obtain a refund (calculated

in good faith) of an amount that reflects the total
sums paid by you at the date of cancellation
minus the value of any benefits received by you
in accordance with the Sponsorship Letter prior
to the date of cancellation. Any such refund

shall be paid by us within 30 calendar days of
receipt of confirmation from you of your wish to
terminate this Sponsorship Agreement.

13. Pandemic Requirements

The Organiser and all sponsors, delegates, and
contractors of the Event are required to comply with
any Event venue requirements, and adhere to all
requirements as per any New Zealand Government’s
protocols in accordance with any applicable inforce
Health Order at the time of the Event.

14. Termination

Either party has the right at any time to terminate
this Sponsorship Agreement immediately by giving
written notice to the other in the event that the
other:

¢ has committed a material breach of any of its
obligations under this Sponsorship Agreement

and has not remedied any such breach (if capable
of remedy) within fourteen (14) days of being
required to do so by written notice; or

ceases or threatens to cease to carry on business,
is unable to meet its debts as they fall due, has
an order made or a resolution passed for its
winding-up, has an administrator, receiver or
manager appointed, makes any arrangement

or composition with its creditors, or makes an
application for the protection of its creditors in
any way.

Termination of this Sponsorship Agreement

by either party for any reason shall be without
prejudice to any rights or obligations that may have
accrued as at the date of such termination.

15. Liability

The Organiser aggregate liability to the Sponsor,
whether such liability arises in contract, negligence
or otherwise, for any damages, loss, costs, claims or
expenses of any kind howsoever arising, out of or

in connection with the Event, shall be limited to the
Sponsorship Fee paid by you.
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